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In addition Motor Trader publication delivers the views and analysis on Britain's 

car retailing sector, publishing 10,098 individually requested physical copies, PLUS 

we email our digital issue to a Motor Trader database of approximately 12,500 

each month. 

Here are just some of the market reports that Motor Trader reports on: 

The Top 200 Franchised Dealer Groups, Top 50 Independent Used Car 

Dealers and the Top 50 Motor Retail Movers & Shakers. Motor Trader 

hosts the annual Motor Trader Industry Awards now in their 31st year, The 

Independent Dealer Awards launched in 2019, plus our popular Webinars 

and Round Table’s.

Everything we do is targeted at senior decision makers in multi franchised, 

franchised and leading independent car dealerships.

www.motortrader.com
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                                                                             has been successfully 
published for in excess of 115 years ensuring we are the trusted source for 
the latest in Motor Trade news.



Who reads Motor Trader?
Motor Trader is read by Senior Management in franchised and independent car dealers,  
car manufacturers, repair garages, bodyshops and the aftermarket sector.

..........................................

Total  .................................................................................. 

.................................................. 

Motor Trader Average Circulation

(period July 2018-June 2019)

Audit Bureau of Circulation 10,098

What is your main business type?
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                              Aftersales Manager 622

     Bodyshop Manager 49

          Branch Manager 156

                 Business Manager/Director 328

       Buyer/Purchasing Manager/Purchasing Director 122

            

         Dealer Principal 293

              Finance Director/Company Accountant 293

    Franchise Manager 42

                                                                       General Manager 1,409

    HR/Training/Personnel Manager 45

                          Marketing Manager/Director 349

                                                                             Sales Manager/Director 1,625

       Used Car Sales Manager 68

                                                                       Workshop/Service Manager 1,299
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1000Number of Jobs 2000 3000

                                                                CEO/MD/Chairman/Director/Owner 3,167

20,500

4,500

16,000

www.motortrader.com

1000Number of business 2000 40003000

              Car Manufacturer/Importer 218

           Car Supermarket 167

                                                       Dealer Group (Multi Franchise) 1,277

                                                                    Franchised Dealer 2,650

                                                                                                 Independent Car Dealer 3,954

                                                                 Service/ repair Garage 1,601

  9,867 individuals were analysed (98% of the audit issue)
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Features list 2021
These are our planned features for 2021 but they are subject  
to change and additions so contact us for the latest list
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February
MT Top 50 Movers & Shakers, New Car Market Insight, Motor Trader 
Survey: Motor Finance, The Bottom Line, Franchise Focus, Auctions & 
Remarketing

March
New Car Market Insight, Used Car Sales (Q4), Motor Trader Survey: The 
Bottom Line, Digital Marketing, Motor Trader Top 200

April
New Car Market Insight, Motor Trader Survey: Finance, The Bottom Line, 
Franchise Focus Auctions & Remarketing

May
New Car Market Insight, Motor Trader Survey: Recruitment, The Bottom 
Line, Wholesale funding

June
New Car Market Insight, Used Car Sales (Q1), Motor Trader Survey: 
Warranties , The Bottom Line, Franchise Focus, Auctions & Remarketing, 
Salary Survey

July/August
New Car Market Insight, Used car sales, Motor Trader Survey: Motor 
Finance, The Bottom Line, Digital Marketing

September
New Car Market Insight, Used Car Sales (Q2), Motor Trader Survey: Digital 
Marketing, The Bottom Line, Auctions & Remarketing

October
MT Warranty Survey, Franchise Focus, Motor Trader Survey: Recruitment, 
The Bottom Line, Franchise Focus, Special Focus: Car Care, Wholesale Funding

November
Mt Finance Survey, Franchise Focus, The Bottom Line, Top 50 Independent 
Dealers, The Bottom Line Franchise Focus, Auctions & Remarketing

December/January
MT Survey: Recruitment, Franchise Focus, Auctions & Remarketing, Top 200 
Dealer Groups, The Bottom Line, Auctions & Remarketing

www.motortrader.com

Page 4



Motor Trader rate card

MEDIA 
INFORMATION

2021
i NADA SHOW 2020

General Motors CEO Mary Barra used her 

keynote NADA address in Las Vegas to 

emphasise the importance of dealers in  

a customer first strategy

T
he giant NADA dealer show in Las Vegas saw General Motors (GM) CEO Mary Barra deliver the 

keynote presentation, focusing almost exclusively on dealer issues while also giving her view on 

how dealers can encourage more women into the retail business and increase diversity.

Barra said that the pace of change in the motor sector was accelerating fast with dealers having 

to come to terms with new technology and new ways of doing things. There was no point clinging 

to the old.

“When I first took this role I said we will see more change in the next five years than we have seen in the last 

50. Well now that I have completed six years all I can see is that change accelerating. We have been hard at 

work creating a vision of where this industry is going.  

We are seeing technology transform everything,” she said. 

“We see the customer changing. We see a vision where we create  

a world with zero crashes, zero emissions and focus on everything that we do by putting the customer at the 

centre.” 

Barra said dealers were central to GM, which works with the dealer trade body NADA.

“It is very important when putting customers first that we partner with our dealers. Dealers have the 

relationship with that customer every day. Customers are also increasing their expectations of what brands and 

service mean. 

“As we partner together I know we can navigate the landscape and together and come out in a leadership 

position. At GM we take the feedback that we get from NADA very seriously and that really informs the 

decisions we make in this transformed industry. The dealers that work with GM are our partners and are a 

strategic asset,” she said.

Barra was asked about prospects for dealers and GM in 2020. She said the outlook was good although the 

full impact of the coronavirus had still to be assessed.

“We are now in the ninth year of expansion. We think this year will possibly be a little bit lower than last but 

it will still be very strong.  

We are working very hard to make sure that we do not have any impact from the tragedy that is going on 

right in China with the coronavirus.

“I am sure all the OEMs are working first to do the right thing by our people. If that stays steady in the US 

specifically we can have a very strong year and a good year for the industry is a good year for dealers  

as well,” she said.

Barra was asked about dealer 

profitability in the US. How would she 

assess success for dealers?

“I think that you have to step back 

and realise we have to win together. 

That means we both have to be 

profitable. With GM that means 

we can invest in new products and 

technology and be profitable so 

dealers can continue to reinvest in 

the business. We are working to 

improve dealer profitability. We have 

been making steady improvement 

from 1.6% to 1.7%. Technology is 

changing our business and dealers’ 

businesses as well,” she said. 

She was also asked about the 

place of small dealers within the GM 

network. Did they still have a role to 

play? About a third of NADA dealers 

sell fewer than 300 cars a year, which 

counts as small in the US.

“At GM small dealers play a very, very important role. We are exceptionally strong in suburban and rural 

areas because of small dealers,” said Barra. 

One issue that preoccupies dealers is the loss of servicing business as more electric vehicles (EVs) enter the 

parc. What was Barra’s take on EVs and servicing?

 “I think electric vehicles are a huge opportunity. Set aside how the vehicle is propelled, just think of the 

complexities. In every GM vehicle there are hundreds of millions of lines of code. And how are dealers 

participating in this? We have to lead the transformation. We cannot cling to the past. We have to be the best 

in using technology and delighting our customers. That is the way we stay in business and there are plenty of 

John Kirwan

Take your 

profits to the

 next level
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Print Advertising Dimensions

Advert Bleed Size 
 (All round) (width x height)

Dummy Cover Wrap  (4 Cover Pages)  (Contact the Sales Team for specs) 

Z Shape Disruptor                            (Contact the Sales Team for specs)

DPS 3mm 450 x 297mm

Advertorials 3mm (Contact the Sales Team for specs) 

Full Page 3mm 225 x 297mm

Half Page 3mm 205 x 135mm

Half Vertical 3mm 100 x 250mm

Quarter Page 3mm 100 x 135mm

Quarter Strip 3mm 205 x 66mm

Quarter DPS Strip 3mm 430 x 66mm

Spread Marker 3mm 590 x 150mm

 1 3 6 9 

Dummy Cover Wrap £4,500 £4,300   

(4 Cover Pages)

Z Shape Disruptor £2,700 £2,640

DPS £2,920 £2,860 £2,795 £2,730 

Advertorials  £2,160 £2,052 £1,880 £1,690

Full Page £1,800 £1,730 £1,660 £1,550 

Half Page Spread  £2,200 £1,795 £1,710 £1,650 

Half Page £1,184 £1,145 £1,105 £1,066 

Quarter Page £806 £785 £765 £745 

Inserts – Please supply a sample - Price on Application

Print Rate Card    Number of insertions
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Sponsored Feature 

Cost £2,500 per publication date.  
(Discounts offered for series bookings.)

This will be a minimum of a 2 page editorial feature, maximum of 3 
pages

• Sponsors logo will appear at the top right hand page.

• Comment Column from the CEO or similar title, to include approx. 
250 words of editorial with a head shot of the person commenting.

• Double Page Spread Quarter Page Strip advertisement running 

Sponsored Surveys (Various Topics)  

These special reports will look at different areas within the motor 
retail sector where we can survey dealerships for their opinion.

We will be asking questions to dealerships based around Finance 
and these we will be decided by the editorial team.

Based on the response from the dealerships the editorial team will 
then write an editorial feature showing the results of the survey and 
what they mean.

The sponsor for the feature will receive the following;-

Bottom Line

•  This will be a two-page interview (topic of your choice) to appear 
immediatly after a main feature in an issue of your choice.

•  This will then be re-enforced with a video interview with a person 
here at Motor Trader which will be posted on-line.

•  The content from the written interview and from the video 
interview will then be made available for to you use on social 
media as well as hosted on the Motor Trader website

Total cost £3,500 (including the video content.)

Bespoke Opportunities

www.motortrader.com

Page 6

• Ask 3 questions of their own which we will either use or not use 
within the feature depending on what the sponsor would prefer.

• Branding with logo as sponsor on each editorial page

• A Comment Column within the feature written by the sponsor

• 1 x Full Page advertisement to appear within the feature

• We will guarantee a minimum of 200 responses to the survey.

 Cost fully inclusive for all of the above £3,500across the bottom of the feature.
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Motor Trader Third Party emails/ (e-blasts) 

Cost £650 per blast

• Sent out from Motor Trader with content and branding supplied 
and by you.

• Emailed to our opted in data base of approximately 3,700 all at the 
same time.

• Choose your preferred time and date to blast

Webinar

Cost £5,500 (Fully Inclusive)

For full details about the Webinars, inclusive of the six week 
marketing campaign leading up to the event, please contact the sales 
team direct. 

Round Table  

Cost £6,000 (Inclusive of all of the above)

Motor Trader will organise and host a round table event on your 
behalf, we will then report on the round table in both Motor Trader 
magazine and www.motortrader.com 

The Round Table will also be promoted across all our social media 
accounts. 

• You provide the subject to be discussed in addition to a guest list of 
attendees

• Motor Trader provide a venue and lunch chaired by our editorial 
team

• This is a minimum two-page feature within Motor Trader appearing 
in an issue of your choice following the event

• This report/ feature is also hosted on our website and promoted 
across our social media accounts

Motor Trader Newsletter

• An MPU (online advertisement) to appear on the Motor Trader 
Newsletter, linking to your specified URL (web page)

• The Motor Trader Newsletter is constantly updated with the latest 
motor trade industry news. The Newsletter is sent out daily to our 
opted in database of approx. 6,664, with a summary of the week’s 
news sent out on a Saturday.

Cost £700 per week

Bespoke Opportunities (cont)

www.motortrader.com
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Online Ads

Leaderboard 
The Leaderboard is placed at the prominent 
position at the top of the Motor Trader website, 
next to the Motor Trader header. 

Ad dimensions: 728 x 90 (w x h)  
Formats: HTML5, JPG, GIF, PNG. Can be static and 
animated. 

£40 per thousand minimum of 20,000 impressions

MPU
The MPU is placed on the right hand side of the 
Motor Trader website, running along our editorial 
stories, can be static or animated, also can be used 
for video.  

Ad dimensions: 300 x 250 (w x h)
Formats: HTML5, JPG, GIF, PNG

£35 per thousand minimum of 20,000 impressions

MPU Expandable
MPU expandable displayed on the right hand side 
of the Motor Trader website as a standard MPU, 
when users hover over the MPU this will expand to 
the size 600x250 pixels. 

Ad dimensions: 300 x 250 and 600x250 (w x h)
Formats: HTML5, JPG, GIF, PNG

£55 per thousand minimum of 20,000 impressions

MPU Flip Expandable 
The MPU flip expandable is placed at the top of 
the Motor Trader site on the right hand side just 
underneath our social media links. Prominent 
position, when clicked on unfolds out to expand 
to six times the size of a MPU. 

Ad dimensions: specific dimensions will be 
provided on booking.

• £750 per week tenancy

Wallpaper
The Wallpaper is a very high impact and 
prominent creative, it wraps around the Motor 
Trader website. Comes with an under nav creative 
so when users scroll down the page it will appear 
underneath the navigation menu.  

Ad dimensions: specific dimensions will be 
provided on booking. 

£1,750 per week tenancy

Sidekick
The sidekick is an expandable ad format which  
launches from an IAB standard MPU ad (or other 
trigger, by agreement). Following the initial user 
interaction, the creative smoothly pushes all our 
other page content to the left, revealing a large, 
functional multimedia canvas for your creative. 

Ad dimensions: specific dimensions will be 
provided on booking.

£1,750 per week tenancy

Banderole
Banderole is a horizontally displayed banner with 
a fixed position that covers website content fully 
from left to right. A banderole doesn't move 
while the page is being scrolled, and shrinks 
automatically (or after click-to-close). It finishes 
up as a block element on the right edge of the 
browser window. It can be expanded again in  
any time after clicking (or optionally, hovering)  
on the bar. 

Ad dimensions: specific dimensions will be 
provided on booking.

£1,750 per week tenancy

Video In Content
To appear within the latest editorial news on 
motortrader.com Each time the latest editorial 
news story is clicked on, your video will feature at 
the foot of each new story.

£500 per weeks tenancy
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For a full size 
specification, 
please visit: 

motortrader.com

www.motortrader.com
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Motor Trader Online
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www.motortrader.com

www.motortrader.com

Motor Traders on-line presence is driven by the motor trade market, and more so by the senior 
management of the motor trade market, we believe our online presence reflects our print aspirations 
and that is to market our industry’s news, developments products and services to the senior decision 
makers within dealerships who make purchasing decisions Everything we do is targeted at senior 
decision makers in multi franchised, franchised and leading independent car dealerships.

4,500120,913
52,892

www.motortrader.com
Engaging with dealership influencers, it’s what you pay us for!

Unique users

Page views

Linkedin  
User Group

Unique users on average visit www.
motortrader.com each month.

(Google Analytics Jan 1ST 2020  
to Dec 31st 2020) Between them they view 120,913 

pages on average each month

(Google Analytics Jan 1ST 2020  
to Dec 31st 2020)

Our group now stands at  
over 4,500

16,000
Twitter Followers

We now have over 16,000 
following Motor Trader  

on twitter

Page 9

Motor Trader has reported in accordance with ABC's 
industry-agreed standards for Web Traffic



Supplier Network
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Joining the Supplier Network is a really effective way for companies to target 
our audience and promote themselves on www.motortrader.com 

The Supplier Network is a micro site within our website. It will allow you to 
promote your content on to the main website which will be shown alongside 
the latest news on the home and news pages. 

You can post the following content on the supplier network:

The cost to join the  the Supplier Network is £1,600, which equates to £133 
a month and this will enable you to upload unlimited content on to the 
website over a 12-month period. 

For further details please contact: Natalie Packham: Tel 020 8253 8669 
natalie.packham@emap.com 

unique page
views

Product 
pages 

Press 
releases Videos Case studies

MOTORTRADER

suppliernetwork

www.motortrader.com
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(Google Analytics  
2020)
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Recruitment Packages
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At Motor Trader Jobs, we offer an effective product portfolio that is easy 
to understand, targeting automotive professionals and delivering results.
Motor Trader Jobs offers different packages and depending on your 
requirements, you can select your job posting package that suits the role.
  
Total Reach Package - starts from £949
The Total Reach package is ideal for hard to fill positions, offering promotion 
online and in within Motor Trader magazine.

• Quarter-page, half-page or full-page advertisement in the next available 
issue of Motor Trader  magazine

• Hot Job online listing for one month
• Job appears as Job of the Week on ‘The Latest Jobs Bulletin’ jobs 

newsletter for at least one week
•  Full social media support with posting on Motor Trader, Twitter and 

LinkedIn

Standard Job Listing online only - £350 
• Promote your vacancy with a standard job listing
• On site for four weeks
• Listing includes your company logo
• All vacancies are sent to relevant jobseekers through Motor Trader Jobs 

by Email’ system

Hot Job online only - £500 
• Enhance visibility and response for your advertisement with a Hot Job
• The package is the same as the Standard Job, plus…
• The vacancy appears in the Featured Recruiter box on the homepage of 

the Motor Trader website.
• Your Vacancy appears in The Career’s Bulletin jobs newsletter for four 

weeks
 
Job of the Week online only - £650
• Our highest-impact online-only package, offering everything in the Hot 

Job, plus...
• The vacancy appears as Top Job on ‘The Career Bulletin’ jobs newsletter 

for a minimum of one week
• The vacancy appears on Motor Trader LinkedIn and Twitter page
 

Prices start from £949 for a Total Reach package to 
include a quarter-page advertisement in print.

£949
Quarter page

£1,200
Half page

£1,400
Full page

www.motortrader.com

www.jobs.motortrader.com
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Contact us
EDITOR  
John Kirwan – 020 8253 8713 
john.kirwan@emap.com 

SENIOR REPORTER  
Ellis Davies – 020 8253 8710 
ellis.davies@emap.com

PRODUCTION EDITOR 
Emap Hub – 020 8253 8614  
wezley.stephens@emap.com

GROUP PUBLISHER 
Bill Sherry – 020 8253 8715 
bill.sherry@emap.com

SENIOR SALES EXECUTIVE 
Lesley Ann Evans – 020 8253 8711 
lesley.evans@emap.com

RECRUITMENT SALES EXECUTIVE 
Natalie Packham – 020 8253 8669 
natalie.packham@emap.com

Motor Trader is published by:
Emap, 10th Floor, Southern House, 
Wellesley Grove, Croydon, CR0 1XG

MOTORTRADERMEDIA 
INFORMATION

2021
i

www.motortrader.com

Page 12

MOTORTRADER


